A Foodie Explains Your High-Flavor Food Desires

By Julie Murphree, Arizona Farm Bureau Outreach Director

Patty Emmert is the Community Relations and Marketing
Manager for Duncan Family Farms, a certified organic farm special-
izing in leafy greens and specialty vegetables. Since joining the farm
in 2010, Patty has worked to help the company expand its Specialty
Vegetable crops by fostering new business relationships, including
wholesale and retail accounts, and growing sales.

Patty also oversees marketing and com-
munity outreach for the farm. Her successful
outreach projects include the creation and
management of the Wigwam Farmers Mar-
ket, a health and wellness initiative called Sal-
ad a Day the Duncan Way and various volun-
teer initiatives.

Because Patty can talk about all sorts of
insights when in comes to food, such as flavor
profiles and more, I thought it was time to in-
terview her about this topic.

Arizona Agriculture: Tell us the origin
and history of Duncan Family Farms?

Emmert: Our roots run deep in the farm-
ing industry. Arnott Duncan is a 4th genera-
tion Arizona farmer who left his family’s farm
in 1985 and began cultivating a few hundred
acres of conventionally-grown row crops. In

tion, growing organic baby leaf items including several different va-
rieties of lettuce and greens. These greens are delivered to some of
the largest value-added processors in North America, Canada and
the United Kingdom who provide bagged salads to the retail and
food service industries. As our business has evolved, we have tried to
blend the best of traditional farming with the latest in agricultural
technology. Duncan Family Farms® has won
numerous awards and is nationally recognized
as a showcase of progressive and environmen-
tally-sensitive farming techniques, due to our
innovative programs.

Up until 2010 we were a seasonal grow-
er in Goodyear, AZ. We purchased additional
ground in California to expand seasonal op-
erations and to provide our customers with a
year-round supply of produce. We also added
a Specialty Crop program that included organ-
ic Kales, Chards, Beets, Romaine Hearts and
Herbs. The additional ground in California al-
lows us to grow our products in the summer-
time while maintaining our agronomic prac-
tices of resting the ground and rebuilding the
soil in the off-season. Additional ground also
provides geographic diversity, which allows us

1992, Arnott along with his wife Kathleen, de-
cided they wanted to reach out to the commu-
nity to bridge the gap between urban and rural
life. They began offering educational tours for
school groups and establishing a small, seasonal
produce stand at their farm site.

During its first year alone 18,000 students visited the farm. In
the second year, the number swelled to 30,000. During its 11-year
run, Duncan Family Farms® became an extremely popular recrea-
tional and educational destination. In fact, the farm was one of the
fastest growing ‘agricultural-tourism’ sites in the country for many
years. Then in 2001 a change in flight activity at the nearby Luke Air
Force Base created a situation where the agricultural-tourism pro-
gram had to cease.

Arizona Agriculture: From agritourism to one of the largest fam-
ily-owned. USDA-Organic certified Farms: Explain the evolution.

Emmert: By 1994 our farm had expanded into organic produc-

Patty Emmert’s interest in food and farming
goes beyond the farm fields she’s often check-
ing out at Duncan Family Farms. Ask her about
flavor profiles and she has lots to say.

to expand our portfolio of produce.

Today our multi-regional operations are in
Central Arizona and the Imperial Valley, Cen-
tral Coast and its inland valleys in California,
Southern Oregon and Upstate New York. The
geographic diversity of these organically-certified growing locations
allows us to grow and ship product into local and regional markets
seasonally while providing opportunities to diversify our product
portfolio with items that may not grow well in in Arizona.

Arizona Agriculture: What excites you about our food chain to-
day?

Emmert: What is excites me the most about our food chain to-
day is the disruption and change we are going through in how food
is produced and distributed. Much of this disruption is brought on
by challenges that we are experiencing due to increased populations,

See FOODIE page X
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Everyday Savings at Office Max/0ffice Depot

By Taylor Rogers, Arizona Farm Bureau

Everything needed to be just right for my office when I started

my job this past May. I wanted all my paper, pens and accessories to

match. To get off on the right foot, I went to Office Max to find ev-

erything I needed to feel right at home in my new space.

Fortunately, Farm Bu-

Office DEPOT reau members have Of-

. fice Max/Office Depot as

OfficeMax a member benefit provider.

Members can save up to 60%

at Office Depot/Office Max on all office essentials. Go to www.aztb.
org, login and then click on Member Benefits for specific details.

The savings may not be as high as 60% of your purchase each
time. However, every dollar saved counts when setting up a new office
space.

Whether you want to equip your first office or spruce up and
re-stock your current one, the following checklist will help you deter-
mine and track which furniture and supplies you need to help your
business run more smoothly.

Office Furniture and Equipment
Desk
Comfortable chair
Guest chair
File cabinets
Client seating
Fire-proof safety
Desktop and pocket calculators
Bookcases

Worktable(s)

Wall whiteboard and markers
Paper shredder

Photocopier

Wastebasket

Fax Machine

Alarm system

Fire extinguisher

First-aid kit

Telephone

General Office Supplies
Business cards
Envelopes
Stationery
Imprinted advertising specialties
Postage stamps
Printer cartridges
CD and disks
Pencils and pens
Xerox paper
Cleaning supplies
Notepads
File folders
Stapler
Scissors
Sticky notes

Editor’ note: For more information on our member benefits in-
cluding our regional benefits go to Arizona Farm Bureau’s online.

andle Continued from page 1

labor shortages and climate change, just to name a few.

But this is when we see high levels of innovation occur and there
are many solutions being explored and proving to be successful mod-
els. In addition, we as consumers are becoming more educated on
how our food is produced and demanding more transparency within
our supply chains.

With continued challenges in front of us to feed a growing pop-
ulation I am optimistic that we are finding new and better ways to
take care of people and our planet. We must have continued focus on
how to protect the resources of our planet and ensure that all people
have access to healthy food.

Arizona Agriculture: You once mentioned that consumers want
unique items with a high flavor profile. What do you mean by that?

Emmert: During the 20th and 21st Century food consumption
patterns shifted away from eating with the seasons. We wanted ev-
erything all the time and we did not care about how good it tasted.
Food production models became focused on breeding and growing
food for uniformity, appearance and shelf life and in the process, we
bred the flavor out of food. As consumers we became accustomed
to being able to buy produce year-round and we lost eating with the
cadence of the seasons.
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We all know the adage the early bird gets the worm. Well, when it comes
to Ag in the Classroom (AITC) it is more like the early teacher gets the Poultry
Kit!

We are taking reservations now for classrooms who would like to check-out
our Poultry Curriculum Kit. The Curriculum Kit provides classrooms the op-
portunities to hatch chicks in their classrooms while learning about embryology
and life cycles. Need an incubator? No problem, it comes with the Kit! Need an
egg turner? No problem, it comes with the Kit! Need lesson plans to do with
your students? No problem, it comes with the Kit! You get the point. The Poultry
Kit comes with everything you need except the fertilized eggs. There are only 20
kits available so be sure to reserve yours today!

As always, AZFB AITC’s Curriculum Kits are available FREE to teachers
across the state. Visit us on the web at www.azfb.org (click on the tractor and
books) for more information on all of the Curriculum Kits included in AITC’s
inventory. Contact Tori Summey at torisummey@azfb.org or 480.635.3612 to
reserve your kit today!

AirMedGare Network Discounts for Farm Bureau Memhers

By Taylor Rogers, Arizona Farm Bureau Federation

The older I get, the more I realize how precious life is and the
importance of always being prepared for the unexpected. One way to
be prepared for the unexpected is by having access to modes of trans-
portation in the case of an emergency.

Arizona Farm Bureau Members have access to discounts for Aero
Medical Transport.

AeroCare
Medical Transport,
Guardian  Flight
and Arizona Life-
line — three of
Arizona’s preemi-
nent air ambulance
providers — are
proud to be a part
of the AirMedCare
Network. AMCN
is America’s larg-
est air ambulance
membership network, serving more than 3 million members from 320
base locations throughout 38 states.

While there are many benefits to becoming a member of AirMed-
Care Network, the most notable is peace of mind: AMCN members
have no further out-of-pocket when flown by AMCN network pro-

viders.

Farm Bureau of Arizona members have access to reduced rates for
any AMCN membership option. Choices include full coverage, emer-
gent flights only,and AMCN’s unique Fly-U-Home™ coverage. Fur-

ther savings can be achieved through multi-year memberships.

Arizona Farm Bureau Members can now enroll online!
For more information, call 928-294-9023 or visit www.AMCN-
Rep.com/Nancy-Tucker.

Benefits of Joining the AirMedCare Network
* No out-of-pocket expenses in connection with your flight
* Peace of mind that allows you to focus on recovery
* Over 320 locations, including Alaska and Hawaii
* Network extending out across 38 states
* Highly skilled nurses, medics and pilots ready 24 hours a

day

Fly-U-Home Non Emergency Membership Add
On Option

Benefits of Joining the Fly-U-Home Program
AMCN Fly-U-Home members have access to a fleet of med-

ically equipped,

private aircraft in®y v

nding by AirMedCare

NETWORK®
24x7x365  to GUARDIAN : :
fly them back ﬁ e freo-rRANS REACH

home if they’re

ever hospitalized while travelling or if they find themselves in a medi-
cal facility more than 150 miles from their residence — all for less than
42 cents per day. This means recovering closer to home and family at
the hospital of your choosing. Annual discounted rates are offered to
all Arizona Farm Bureau Members - $134 and their family members.
Members can call 800-793-0010 to add this membership option



http://www.amcnrep.com/Nancy-Tucker
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Memhers Save at I(nott S BEI'W Farm

What was once a working berry farm in California is now 160
acres of world-class rides and one-of-a-kind attractions. This includes

the wooden roller coaster Ghost Rider; Xcelerater, rated the world’s
best launch coaster; Ghost Town; The Boardwalk; Wild Water Wil-

Arizona Farm Bureau mem-
bers receive discounts through

in to get the special Arizona Farm Bureau ticket purchase link and
discount code.

derness, and Camp Snoopy. With the discount coupons through
Farm Bureau membership, you will receive up to 35% off the gate
our partnership with Tickets at
Work. Log in online at www.
azfb.org and create your own

Go to www.knotts.com to see special offers this season. During
the Summer months, members can get discounts to Knott’s Soak
City Water Park featuring a lazy river, water slides and a wave pool.

price at Knott’s Berry Farm.
®
]i EME PARK
personalized membership log
Looking for a place to stay? Check out their website for special offers

ATTENTION

ARIZONA FARM BUREAU
MEMBERS

RECEIVE AN ADDITIONAL EXCLUSIVE

$500 FORD REBATE

ONTOP OF ALL OTHER

REBATES & DISCOUNTS
G '3
Ford

on stays at the Knott’s hotel and all its restaurants and amenities.

Knott’s Berry Farm
8039 Beach Blvd
Buena Park, CA 90620

For more information or to have any questions or concerns an-

swered, call 480-635-3609 or email taylorrogers@azfb.org.

Entertainment
SaN DIEGD ;&;ERI
200 rorx

SAVE $5 on admission

azfb.org

10% DISCOUNT
800-293-7245 ;H..
7 World
Harkins >
iscounted Tickets
rhea tres azfb.org

Harkins Theatre Tickets
Pre-order tickets at i

Azfb.org : =
The Entertainment Capital of L.A..
SAVE on discount tickets
ﬁ azfb.org
LEGOLAND -
CALIFORNI
SAVE on dlscount TicketsatWork
tickets Era A e
azfb.org Discount tickets
azfb.org

Discount
SAVE on discount Tickets
tickets
azfb.org azfb.org

Goeat Benehits for Faem Buscau Plembess
Entertainment
AmenGas |
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America'’s Fropang

RELIADLE. SAFE. RESPONSIVE

$.05 OFF per
Gallon of Propane
480-635-3606

CASE Hi
$300-$500 off

Farmall, Maxxum
and more!
azfb.org

CATERPILLAR

Up to $2500 Off
azfb.org

PR
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Farmers and Ranchers
that sell direct to you.
Fillyourplate.org

Platinum 2 Pricing
www.azfb.org

.
W BLAKE&PULSIFER

Visit www.blakepulsifer.com
Call 480.838.3000

Deason Garner
t\! Law Firm

Trusts | WiLts | Mepicaip | Prosate
Visit www.deasongarnerlaw.com

or Call 928.783.4575

GRAINGER

10% Discount
on tools
Free Shipping for on-line orders

grainger.com

‘ Factory Built
Homes

Office pEPOT

Save up to 80%
Purchase # 801 18832885

&> OASIS

OUTBDUHGING

jb com

or call 602.501.9422

s PHOENIX
* FLOWER
SHOPS.

10% discount on any items
8 locations to serve you
www.phoenixflowershops.com

Save on
initial treatment

800-468-7859
Y

Health Care

L)
LiFE LINE({’SCREENING

M Es Say]e él(r))()t ° Discounted health screenings
CT www.azfb. org Visit azfb.org

or call 877-414-7110




By Taylor Rogers, Arizona Farm Bureau Outreach Manager - Membership Value
As a Farm Bureau member, you

-

= e ain access to many valuable benefits.
g.tm,:::::;:ﬁfs 'S %he FB benefit app gives quick and
Your hOpeS. on the Go!rL___- easy access to all your member ben-

Download o the Rp S50 o Sock LY efits. These include special offers by
. dozens of retailers, automotive, din-
FB Benefits smartphone app . .
helps members take advan- ing, pet care, beauty, local entertain-
tage of special discounts ment attractions and spemal access
to home, auto, farm/ranch, and life
insurance tailored to fit all stages of life.

The Farm Bureau Member Benefits App allows you access to
member discounts and special offers right in your pocket. Here’s how
to download your FREE? FB Benefit app.

* Go to the App Store or Google IElay and look for the “FB

%elneﬁts” App. A

* The FB Benefits will have this logo

. * You will need to Er}:ter your eight E= digit Arizona
arm Bureau
membership number (example: 28079499).

* Call 480-635-3609, if you need your Farm Bureau member-

ship number.

Both Apple and Android devices offer accessibility to the app.
'The free FB %eneﬁts App includes your membership card, your Farm
Bureau Financial Services insurance cards and both alphabetical and
categorical listings of member benefits available in Arizona. It also
features a convenient mapping feature to help you identify member
benefits near you at any time.

Download the app today and get the most from your Farm Bu-

reau membership!

Their dreams.

We're in the business of
protecting your todays
and your tomorrrows.

Let’s sit down and discuss
how to plan for all you
imagine. You talk and
we'll listen - face-to-face,
the way we've done it for o
more than 80 years.

Health Ca
—l\
ClearValue

Hearing Healthcare Benefits Flan

Insurance/Financial Vehicle Travel
National Benefit Builders, Inc.
rs

Up to 55% DISCOUNT 15-50% discount FINANCIAL SERVICES . .
On Starkey Hearing Aids azfb.org Insurance « Investments j lffy Iu be
Call 888.497.7447 or visit fofs.com Keep my ricle alive!™ 10% Discount
clearvaluehearing.com Z 0, . !
Clothin g Up to 15% discount azfb.org

Authorized Broker . . i
Insurance/Financial on oil changes

7 2 I e | Travel | 1 '
BlueShicld Travel r
@ @ SRR Save 10% off ﬂmmu BUREAU'BANK™ t "p beat

: Endless Vacation
A adependon Leiaee o e Bhor D o B Shackd srvisfon asz.org
Group Health Care www.farmbureaubank.com A VI S Up to 25% Off
ASK YOUR AGENT Referral Code 100003 AWD#A298803
mnT A full line 800-422-3809 asz.org
. Up to 25% DISCOUNT
r- BARN of banking products
(J 15% discount on the . nlﬂg et o 'YNDHAM
Farm Bureau purchase of one item Vehicle : 7 HOTELS AND
Prescription Discounts 13 loca;ioni statewide Up %’uﬁzz:/:ffb Up to 20% Discount
WWW. 14 . www. N -
Free drug card - Save up to 75% ootbarn.com 800-527-0700 877-670-7088

azfb.org

azfb.org or 480-635-3609

sy,

) AirMedCare ©) $500 Off Ford BB
A wgen St ReacH o $750 Off Lincoln 20% Discount .
800-258-2847 Enterprise.: Save on everyday low rates
Visit www.amcnrep.com and enter 15% Discount 480.635.3609 Farm Bureau Code N:l';:;lg:‘;eul;l)ul)oz%g‘;ﬁ
COUPON CODE: 14171-AZ-BUS Exquisiteswimwear.com azfb.org 00209500 "azfb.org

azfb.org click on member benefits
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With TicketsatWork, members can now access Sea World Park
discount tickets, hotels and other entertainment and travel offers any-
time online or through call centers 365 days a year.
Members will have access to savings of up to 60% off on:
* Hotels: Access to over 225,000 hotels around the world, plus
rental car discounts with all major brands
Tickets to the top shows on Broadway, in Las Vegas and lo-
cally including sporting events, Cirque du Soleil, Disney on
Ice, and many others
* Theme park discounts including; Knott’s Berry Farm, Cedar
Fair Parks Nationwide, Walt Disney World, Universal Or-
lando Resort, Universal Hollywood, Legoland, Sea World
Parks and Entertainment, Six Flags and hundreds of other
theme parks & attractions

* Movie tickets from over 20 theater chains and local restaurant

and spa offers

Exclusive shopping offers from top electronic, apparel and gift

retailers
Gift cards from over 200 retailers

What is Tickets at Work?

largest entertain-
TicketsatWork:..

ment and travel
discount  pro-
gram

Wlth over Fun With benefits
40,000  corpo-
rate clients, de-
livering amazing

offers and dis- Hotels Sporting Events
counts for top Theme Parks  Movie Tickets
entertainment

Concerts & More!

products, as well
as hotel and
rental car dis-
counts.

How Do | Become a Member?

* Visit ticketsatwork.com and click Become a Member.

* Use your company code or work email to create an account.

* Log into azfb.org or call 480-635-3609 for the Arizona Farm

Bureau Code

With TicketsatWork, members can now access Knott’s Berry
Farm discount tickets, hotels and other entertainment and travel of-
fers anytime online or through call centers 365 days a year.

For phone orders call 800.331.6483 and use a members special
code: call 480-635-3609 or login online at www.azfb.org to get mem-
ber special code
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Healthy Coconut Pudding

If you are like me, one of your new year’s resolutions is to try
to eat a little healthier. One way to do that is by substituting items
in your recipes for healthier options. Substituting items is, more of-
ten than not, unrecognizable to those enjoying the finished product,
except for to the cook! See how Penny Murphree, a family member

of former cotton and wheat farmers, substituted items to make her
famous healthy coconut pudding!

g AR .1 7

Ingredients
* 1/4 Cup Flour
* 1/4 Cup Sugar (I use blend of Stevia & regular sugar, light)
* 3 Eggs (Separated)
* 1 Tablespoon Coconut Oil (Can use butter)
* 1Teaspoon Vanilla Extract
* 2 Cups Milk
* 1 Cup Fresh Coconut

Directions
* Mix reduced flour, sugar & stevia blend (makes it half the
calories) together well in saucepan
* Separate 3 eggs, (save whites of egg for whipping into
meringue)
* Mix milk to egg yolks, then stir into flour and sugar,
* Cook mixture, being careful not to scorch until thick
* Add coconut oil and vanilla
* Beat eggs white fold into pudding
Most importantly, put in a pretty dish! It also tastes delicious
with blueberries, if you are feeling adventurous!
Recipe by: Pennee Murphree
Photo: The Pioneer Woman

Visit www. FillYourPlate.org for more recipes, local farmers markets,
local farms to visit, or to find a specific farm product in Arizona.
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By Peggy Jo Goodfellow, Arizona Farm Bureau

Imagine this! You need to take daily medication for a medical
condition, such as high blood pressure, but you've just changed jobs
and your new job benefits have not kicked in yet. Without insurance
coverage, how much will the prescription cost? What can you do to
lower the costs of prescriptions? If you are a Farm Bureau member,
you can use the Arizona Farm Bureau Discount RX card to save up
to 75% on prescription drugs.

Lindsey Statler, Yavapai County Farm Bureau member, once
shared with me a great story about how she received a nice surprise
at her local pharmacy.

“Back in December,
we had been to the doc-
tor earlier in the day and
were finally heading back
to town to pick up a pre-
scription for one of the
kids,” Statler said. “As an
after thought I picked up
our Farm Bureau Prescrip-
tion Discount card off the
table on the way out the
door.”’The pharmacist told her the prescription would cost $125. She
presented their Farm Bureau Prescription card asking if the phar-
macy recognized the discount program. The pharmacist checked and
then said, “The cost of your prescription is $25.” A $100 savings! She
could not believe it.

“Since that time, we have saved on varous other prescriptions,”
Statler said. “Not $100 each time, but $5 or $10 savings each time
really adds up to big savings for our family.”

‘The Arizona Farm Bureau Discount Rx Card, a free prescription
discount program, offers free drug cards to all members, their families
and friends. The program provides discounts on both brand name
and generic medications up to 75%. No income requirements, no age
limitations and no applications to fill out. All members are eligible to
receive the savings!

To locate participating pharmacies and search medication pric-
ing, go to www.azfb.org or call 480-635-3609. Log in online to learn
more about the program and print free customized cards for your
friends, family, employees, etc. No personal information is required
to print a card and all prescriptions processed through the program
are completely confidential.

You never know when you may be put in a situation where you
suddenly no longer carry medical insurance. Stay prepared by getting

your free RX card.

R Prescription Savings Coupon

Retail Pharmacy Card

o hember: 353BATBESA
mein: 610709
miep: FBRXAZ

Arizona
Farm Bureau'

Sample card shown. Visit our website
to get your own personalized card.

With Arizona
Agriculture

www.fillyourplate.org
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'The Faces of Arizona Agricultur

Becky and Mike Gross

* Mike and Becky come from generational farm and ranch families.

* 'Their children have pursued careers in agriculture.

* They ranch in Mohave County.> Mike and Becky are active in
Arizona Farm bureau and other Ag-based organizations.

* They are active in their community and busy grandparents

Arizona Agriculture is a $23.3 billion industry.




